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CONSUMPTION OF LAMB IN CITY HOUSEHOLDS 
by 


Charlotte I. Johnston and W.C. Hopper 


Purpose and Scope of Studye- For many years the average consumption of 
lamb and mutton in Canada has been calculated by the Dominion Bureau of 


Statistics. During the past 15 years the average annual consumption of these 
meats has been in the neighbourhood of 6 to 7 pounds. It has not in any year 
been below 5 pounds and only in one year did it exceed 7 pounds. Although - 
these average figures have been prepared for the Dominion as «@ whole little 
information has been available to producers as to the factors. which affect the 
demand for this kind of meat. ._A knowledge of these. factors should be of value 
to sheep and lamb producers and to those engaged in the marketing of these 
productse . | 


As part of a study of the factors affecting the consumption of meats 
of various Kinds, information was obtained from 2,060 households in the cities 
of Saint John, Montreal and Vancouver on the vurchuse and use of lamb (including 
mutton) »=/ 


In Saint John and Vancouver all sections of the city were visited 
and it is believed the results obtained from an analysis of the qvestionnaires 
which were completed are representative of these cities. In Vontreal about 
80 per cent of the homes visited were those of French Canadians. As somewhat 
less than 80 per cent of the population of that city is French speaking the 
records obtained from the households visited in Montreal are more representative 
of the French speaking population than of the city as a whole, 


Questionnaires on meet consumption were completed for 492 households 
in Saint John, 488 in Montreal, and 1,080 in Vancouver. The per capita income 
of the households interviewed in each city were: Saint John $370; Montreal 
$255; and Vancouver $340, The per capita income was calculated by dividing 
the household income by the number of persons in the household, for example, 
if there were 5 persons in the household and their combined incomes were 
$2,500 a year the per capita income for that household would be $500, 


The average size of the household in each city was, Saint John 4.6 
persons, Montreal 51 persons, and Vancouver 3.9 persons, . 


1/ Separate reports in this series have been prepared for (a) meats of all kinds 
(b) lamb (and mutton) (c) beef and veal (d) pork, bacon, ham, sausages, 
liver, canned and cooked meats and poultry. 


Acknowledgments:— The authors wish to acknowledge the assistance in the 
gathering of information from consumers of Miss Clara LeBlane of the New 
Brunswick Department of Agriculture, Mr. P.H. Marsot of the Quebec Department 
of Agriculture, Miss B.E,Shuart and Mr. G.P. Boucher of the Economics Division. 
Acknowledgement is also made of the assistance in the collection of information 
from city households of the following: In Saint John, Misses G.’, Kincaid and 
M.EB. McDermott; in Montreal, Misses C. Cantin, and Madeleine Ménard; in 
Vancouver Misses Marjorie Jagger, Grace Murray, Betty Crawforc and Frances Haye 


Be 


Consumption in Different Cities.- There was a very marked difference in 


the consumption of lamb in different cities (table 1). ‘he annual consumption 
of lamb per person in the families interviewed in the city of Saint John 

was 17 pounds. The amount of lamb used per person in Montreal was less than 
one-half as much as that used in Saint John, or 8 pounds per year. In 
Vancouver consumption per person was 14 pounds, ‘hide aa 


Table 1.e=- Annual Per Capita Consumption of Lamb by Per Capita Income Groups 
in Saint John, Montreal and Vancouver, 1936 











Saint John ¢ Montreal { Vancouver 


2) NORGE tebe kr ; Number 5: Per ~ > ‘Number %: Per, 
Per capita $ of = capita 3 of + “eapita’ ¢§ of : capita 
income s house- : consump=- : house~ ; consump=<: house= : consump- 
s holds tion fe DOLAS tee: tion ¢ )ebolds  ~: tion 
number pounds ° number. . pounds number pounds 
Relief 58 6 60 4 hened | 3 
Less than $300 nial ON os 236 5 347 10 
$300 ~ 4599 124 Paty 130 14 419 a 18 
$600 = p899 . 73 32 43 16 194. 21 
$900 or more 64 33 19 27 iii, Uenamees 
Total 293 te 488 1,080 


Average le? ; ; 3 een a 14 





Relation to Income,~ Consumption of lamb was very closely related to 
the family or household income in all of the three cities. It will be observed 
that persons in families on relief in Saint. John used, only 6.pounds per annum 
and persons on relief families in Montreal used only 4 pounds, while in 
Vancouver such persons used only 3 pounds. The amount of lamb used increased 
steadily as the per capita income increased. The households with the highest 
incomes, namely, $900 a year or more per person, in all three cities, used the 
largest quantity of lamb. These quantities per person were; Saint John 33 
pounds; Montreal 27 pounds; Vancouver 28 pounds; in all cities this amounts to 
more than one-half-a pound per person per week for the entire year, 


As the size of the income is closely related to‘the amount of. lamb 
purchased there should be an increase in the demand for lamb in periods when 
city workers are fully employed and wage and salary rates are increasing, 


From.the figures presented it would appear that if sheep producers 
wish to increase lamb consumption in Canada they will have to educate urban 
families with medium and low incories to buy more lamb. Only a small 
proportion of the urban families in Canada have 4 per capita income of more 
than $900 a year and a substantial majority have per capita incomes below 
8600 a year, Low income consumers might be advised that there are low priced 
cuts of lamb. Later it will be shown that quality in lamb is also an important 
factor in determining the quantity of lamb purchaseds 
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- ANNUAL PER CAPITA CONSUMPTION OF LAMB ACCORDING 


FIGURE 1. 


IN SAINT JOHN, MONTREAL AND 


TO PER CAPITA INCOME, 


1936. 
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If the facts obtained on meat consumption in the three cities 
mentioned are fairly representative of all cities of the Dominion, people 
in Canadian cities use about the same amount of lamb as tney do of veal and 
pork, but they use about one~quarter ag much lamb as they do of beef (table 2). 


It will also be noticed that the size of the family income is an 
important factor determining the quantity of lamb, bacon, ham and poultry 
purchased, but is not so important in determining the quantity of beef, veal, 
pork, or sausages which is used. Of course, the quality of the beef, pale 
and pork purchased by the higher income families may be better than that 
purchased by those with lower incomes, but the quantity is much the same» 


The total amount of meat used in city families also varies from city 
to city. Although the Montreal householders: used less lamb than those in the 
other two cities they used more total pounds of meet than the families in 
either Saint John or Vancouver (table 3), ‘The latter two cities, however, 
being seabosrd cities used more fish, Montreal families used more beef, more 
veal, more pork, more ham and more sausages than the families in Saint John 
and Vancouver, 


Table 3.—- Annual Per Capita Consumption of Meat of Various Kinds in 2,060 
Households in Saint John, Montreal and Vancouver, 1936 
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Maa Per capita consumption _ | tt! 
Kind of meat : msg ggge EE EE ob 
pounde. fo. Shh pounds) pounds 
Lamb 1ay) 8 14 
Beef 46 5g 50 
Veal Lae 24 ae 
Pork sinks 26 8 
Side bacon 8 2 5) 
Back bacon 3 a 3 
Ham 6 LO ny 
Cooked meets E Ay 1 
Sausages o 8 9) 
Liver, etc, 4. a 3 
Poultry i Le nO.) 7 
Canned meats 2 Ose! ze 
Total ~ ye968/ | ey 1102/ 
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yy Because of the elimination of decimals. in the number of pounds of the 
various kinds of meat their sum is not exactly equal to the correct total 
number of ert 
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consumption on on the basis of A mae of the head of the household 

showed that apart from income, the occupation of the chief wage earner had 
little effect on the amount of lemb purchased (table 4). Families of executives 
of large business organizations and professional men whose incomes, on the 
average, were highgr than those of other occupations, used on the - verage 

the largest quantity of lamb while families of unskilled labourers and 


Relation to to Occupation, = alysis of the information obtained on Lamb 
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unemployed workers used the least. It was also learned that families of 
professional men who earned small incomes used on the average only slightly 
more lamb than families of unskilled and skilled labourers on the same incomes 
(table 5). The larger average consumption of lamb in families headed by 
professional mén was, therefore, largely the result of the fact that the average 
salary of the'professional men was higher than the average wage of the skilled 
and unskilled labourers, 


Table 5.= Annual Per Capita Consumption of Lamb in Households Grouped 
According to Different Occupations and Incomes, Saint John, Montreal 
| : and Vancouver, 1936.6 











: : Executive of |: °°: Skilled- :  Unskilled 
: Professional :small business ; labourer : labourer 
Per capita ' :Number :; Per ;: Number: Per : Number: Per =; Number: Per 
income Neh ga re CAD L Gann: of : capita: of 3 capita; of : capita 


shouse~ :consum-, house=:consump-: house=:consump: house=-:consump= 
sholds;.:, ion stholds 3 “*tion s¢holds ; Gtiomi holds se) tion 
number pounds number pounds number. pounds number pounds 





Less than $300 oO 11,6 59 7.0 236 eo) meoy 7.9 
4300 = $599 50 1606 67 | 1840 197 17a who 172 
$600 or more | 89 2468 42 = 2644 63 24.46 23 1943 
Total im ogee 168 496 395 

Average : 19.0 13.7 12.48 4 hoy at 


ert ene ng ee err SE RE NE ERE er “eet SR Sn ER ET RE AAD AE EI «ee ERE I ETD 
4 


Nationality Affects Consumption.- The nationality of the family does seem 
to have some effect on lamb consumption (table 6). In Saint John the highest 
average consumption of lamb was amongst families whose chief wage earner 
was born in England. In Montreal and in Saint John people born in Canada of 
English, Irish and Scottish origin used more lamb than French Canadians. It 
would appear that #f French Canadians were to consume as much lamb as Canadians 
of English descent''the quantity:of lamb needed for food in Canada would be 
considerably enlarged. In Vancouver, except for a small group of Jewish 
families, households headed by persons born in Ireland, Scotland and England 
used the largest amounts of lamb. These households showed a preference for. 
lamb both by the higher rates of consumption of the groups as a whole in 
relation to their incomes and also by the marked increase in its use in those 
households in the higher income groups. 


Proportion of Households Buying Lamb.- The principal reason why the average 


consumption of lamb was lower in Montreal than in Saint John and Vancouver 
was that only 40 per cent of the families in that city bought any lamb during 
the year. In Saint John 81 per cent and in Vancouver 69 per cent of the 
families bought lamb (table 7). The figure for Montreal is particularly 
striking ~ 60 per cent of the people, which were largely French Canadians, 
bought no lamb at all - no wonder the average consumption in that city is low. 


The average quantity of lamb purchased per person by families using 
lamb in the three cities was as follows; Saint John, 22 pounds; Montreal, 
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FIGURE 2. - PERCENTAGES OF THE HOUSEHOLDS BUYING LAMB, 
IN SAINT JOHN, MONTREAL AND VANCOUVER, 1936. 
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21 pounds; and Vancéuver, 22 pounds (table 8), ‘These figures indicate 
the average consumption of lamb in families using lamb in each city, eve 
in Montreal, was about the same, In other words the low average consumption 

of lemb in Montreal was not because households whe vurchased Jamb used only 

a small quantity; but because only a small number of families aatually bought 
this kind of meat, Although only 40 per cent of the Montreal households inter= 
viewed bought any lamb 99 per cent of families bought beef, SZ per cent 
bought veal, and 51 per cent vought bacdny, ; 
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Even io, Saint John and Vancouver, where nousehoids hada considerably 
higher average consumpt ior ‘eine per cent of the hougenolds did 
not buy lamb at all during the year, ‘ohn 99 per cent or the families 
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Vancouver 98 per cent of the househclds bought besf, 63 per cent bougat veal 
and 80 per cent bought bacon, 


As might be expected, a smaller proportion of the lower income families 
bought llamo than of the femilies with higher incomes, 
‘Table 8,.= Annual per Capita Consumption of ‘Lamb in Honseholds Buying Teron 
ne sint John, Montreal and 
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Consumption in Different Seasonss~ There was little difference petween the 


percentages of families buying lamb in the different seagons of the year in 
all three cities except that a much smaller percentage bought lamb. in Saint 
John in the winter than during other seasons (table 9), -It will be shown 
later that the reasons stated by households for the’ smaller purchases of lamb 
in the winter in Saint John was because only cold storage lamb:or mutton was 
available at that time, It would appear that city consumers will take approx= 
imately the same quantity of lamb in all seasons of the years 


-Table 9.— Percentages of 492 Households in Saint John, 488 Households in 
Montreal, and 1,080 Households in Vancouver Buying Lamb in Different 
Seasons of the Year, 1935 
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Season e Saint Jobn ¢ Montreal : Vaneouver 

aiee tm SME Yah: 8 % 

Spring 68 38 68 

Summer 78 36 617 

Fall ale ' meets: 69 

Winter 44 36 69 

At least. once a week in summer 4.4 so ~ 

At least once a week in spring ” 14 30 
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Lamb was used from 2 to 5 times a month at dinner in the different 
seasons of the year in Saint John, only once or twice in Montreal and. three 
times per month in Vancouver (table 10\., ‘There are about 50 dinners every 
month and 7 every week, In Montreal and Vancouver consumers on the average 
used lamb less than once every 7 days, 


Table 10.- Average Number of Times per Month Lamb woe Used at Dinaer in 
Different Seasons in 490 Households in Saint John, 487 in Montreal, 
and 1,072 in Vancouver, 1936 
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In Saint John 22 per cent of the families who purchased lamb had an 
annual per capita consumption of 10 pounds or less, about 30 per cent used 
from 11 to 25 pounds per person and in 28 per cent of the households the amount 
used per person was more than 25 pounds (table 11), In Montreal where only 
about 40 per cent of the families used any lamb only about 13 per cent used 
more than 25 pounds per person, In Vancouver the largest number of families, 
namely 13.5 per cent were found in the group with an annual per capita 
consumption of 11 to 15 pounds and about 23 per cent of the households were 
in the groups which used more than 25 pounds per person annuallys 


0 9 


Table ll,= Percentage Distribution of Households According to Annual Per Capita 
| Consumption of Lamb in Zach Household, Saint John, Montreal, and 
Vancouver, 1936 oe “emis oy 














Per : Saint John : Montreal ‘Vancouver 

capita sNumber of ; sNumber of 3 sNumber of 3 
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Kind of Cuts Usede- The kind of lamb cuts which people of different incomes. 
buy was another phase of the inquiry in Saint John and Montreal, It was 
learned that as income rose in Saint John the proportion of families buying 
chops and roagts increased (table 12). It is of interest to note that the 
upper middle &nd high income families bought more stewing lamb than low income 
families. This is contrary to what might be expected because stewing lamb is 
relatively low in price but apparently low income families were not “aware 
of that fact. On the average Tor all families in Saint John, 71 per cent 
bought chops or steaks during the year, 70 per cent bought roasts, and 37 per 


cent bought stewing pieces of lamb. There might, of course, have been some 


reluctance on the part of housewives to admit they bought low priced stewing 
-pieces of lamb and consequently the figure for stewing pieces may be somewhat 
lower than is actually the case, . 


In Montreal there was some relationship between income and proportion 
of housewives buying lamb but it was not. very marked. On the average only 21 
per cent of all families bought chops or steaks during the year, 35 per cent © 
bought roasts, but only 5 per cent bought any stewing pieces, Just what 
happens to the low priced cuts of lamb in Montreal was not learned but certainly 
butchers must sell most of them to someone, Recently a number of butchers 
in Ottawa were asked how they disposed of low priced lamb cuts, One butcher 
woo has a high class trade said, "I sell or practically give sway the low priced 
cuts to restaurants, most of which serve rather low priced meals", Another 
butcher who has a mixed trade said that by using considerable effort he was 
able to sehkl practically all the low priced lamb cuts to consumers at a very 
iow prices. Both butchers said that if lamb producers are to get the largest 
returns from the entire lamb carcass they will have to educate consumers to the 


pis 


value of lamb and tell them of the food value not only of chops and leg roasts 
but of fronts and stewing pieces, The socand tutsher was advertising in his 
window stewing lamb at 3 pounds for 25 cents, He said, "If I cannot sell it 
at that price I will reduce the price and sell it for 6 cents or even 5 cents 
a pound*, 


Table 12.= Percentages of the Householders in Each Per Capita Inc ne Group 
. Buying Various Cuts of Lamb in Saint John and Montreai 1956 
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$300 = $599 L123 80 81 40 130 S1 39 7 
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i/ Stating whether or not such cuts were Comet one sl Mi | ae 


Roasts of lamb were purchased in larger quantities by households in 
all three cities than were lamb chops or other cuts (table 13). In Saint 
John 18 per cent of the households who bought tamb purchased more quarters of 
lamb than they did other cuts, In contrast to this none of the households in 
Montreal or Vancouver bought quarters of lamb to a greater extent than other 
cutse 
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Table 13,;- Lamb Cuts Purchased in Largest quantity?! 
Cut : Saint John 3 Montreal é " ncouver 

> Ip a % 
Roasts 48 ‘ee 65 
Chops and cutlets 393 25 acy 
Steaks 1 x 2 One 
Stewing pieces 5 a. od 
Quarters 1s 2) O 
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a7 In some cases two cuts were named and therefore the sum of the. percentages 
does not equal 100. i 
2/ Not more than 0,5 per cent, 


Size of Cuts Wanted.~ The size of the cuts of lamb purchased et one time 
by households gives some idea of the weight of lambs “hich are likely to be 
in greatest demand, In Saint John roasts of 5 to 6 pounds were in greater 


demand than roasts of larger or smaller sizes, About one-third of the families 


(table 14), Fifty-five per cent ‘of’ the families 
real about one-third of the 
one-third purchased roasts of 

Ss jfore, wanted roasts of 
te that heavier lambs 


wanted roasts.of this size 
wanted roasts of from 4 


5 to 6 pounds, Apout ve ~thirds 
from. 4 to 6 pounds, These figure rt 
are in greater demand in Montreal than in Saint Jobn, Me families’ on the 


average were larger in Montreal, 


would appear to indic 


Table 14. Sizes of Cut Wanted by Purchasers Buying Lamb Roasts 11 aint 
John and Montreal, 19356 
, 
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i7 Not more than 0.5 per Cee ul, 
Sixty-two per cent of the families buying chops (or steaks’ in Saint 
John purchased 1 to 2 pounds at one time, while 91 per cent purchased 1 to | 
3 pounds at one Sime (table 15), Im Montreal where the average fam’ly was 
larger in size a much larger proportion of the hous sholds purchased more than 3 
pounds of chops (or steal tOP2 
“pounds, 2l per cent of “thernou F 
“holds: 3 to 4 pounds, 22 per cent; and 4 or more po unds, 16 per cento 
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Table 15.=: Quantities of ks) Purchased by Householders at One ~ 
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A little more than one-third of the families in Saint John bought 2 
to 3 pounds of stewing lamb at one time (table 16). Forty-three per cent 
bought less than 2 pounds at one time, while 21 per cent bought more than 3 
poundse In Montreal only a smali number of families bought stewing lsemb at 
all and when they did the majority wanted more than 3 pounds st one time, 


Table 16.=- Quantities of Stewing Lamb Purchased at one Time by Householders in 
Saint John and Montreal, 1936 
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3 Saint John $ Montreal | 
Size of cut : Number of : Percentage :; Number of : Percentage 
| : households ; buying 2 households H buying 
pounds ~~ pumber 7, ‘number vA 

Less than 1.0 _ me? val 0 0 
aa eked 39 22 0 0 
200 ~ 269 64 36 i 30 
3e0 = 369 28 16 10 44 
4.0 or more 9 5 6 26 
Total ; 177 LOO aa 100 





Information on size of cuts purchased at one time was not obtained in 
Vancouver. It was thought that one reason why some people do not buy lamb is 
because they cannot recognize the different cutse An attempt was made to 
learn from housewives in Saint John and Montreal how many cuts they could 
recognizes In Saint John 7 per cent of the housewives interviewed stated they 
could not recognize any cuts of lamb, 15 per cent said they knew only one cut, 
and only 32 per cent said they could recognize 4 or more cuts (table 17). 


Table 17.= Percentage of Housewives Recognizing Various Cuts of Lamb in 
Saint John, 1936 
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; Numoer 3; Tas _Percentage recoanizing 
Per capita income: or 3 One ‘+ Four or 3 : 
shouseholds3: None OnLy ; more $ Roasts : Chops 
number Jo an, % i 
Relief | 45 36 24. 13 Soe 58 
Less than $300 145 , 8 ek libata inal = 81 
$300 = $599 elt) 1 12 34 ; 86 90 
$600 = $899 74 O 1O 43 86 90 
$900 or more 63 0 8 36 , 90 92 
Total 440 
Average 1 15 oo 75 84 

















From information obtained from retail butchers it would «ppear that 
only a small percentage of housewives know the cuts of any kind of fresh 
meat and that a further educational work to inform housewives of the different 
cuts of lamb, beef, and other meats would be desirable, In Saint John, 75 per 
eent of the housewives said they could recognize lamb roasts but 25 per cent 
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admitted they could not do sOe Eighty-four. per cent said they could recognize 
lamb chops. The higher the income the larger the number of lamb cuts the E 
housewives could recognize. Thirty-six per cent of the housewives in families _ 
on relief said they could not recognize any cut of lamb, | 


In Montreal 21 per cent of all housewives said they could not recognize 
lamb cuts at all, and 16 per cent said they could recognize only one cut 
(table 18). Again the higher the income the larger was the proportion of 
housewives who claimed to be able to SoTL ted Lamb cuts of different Kinds. 


Table nee “Percentage of Housewives Recognizing Various Cuts of Lamb in 
‘Montreal, 1936 
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Per capita income; of : SCHEV ee hour Ones : 
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Why Consumers Buy Lambe=- Why do people buy lamb in preference to other 
meats? That was another question which was asked during the interviews with 
housewives. Very few people like the same meat day in day out, so variety 
in meats is a common reason for using different kindse Two-thirds of the 
housewives who bought lamb in Saint John and Vancouver said they bought it 
because they and their families liked variety (table 19). In Montreal 
only about. one-third gave this reason-for buying lamb, A large number of: 
persons buy lamb. because they like it and this was also given by many as 
a reason for evens. lamb » 


Table 19.— Reasons Given by Householders in Saint John, Montreal and Vancouver 
for Buying Lempe ela36 


; Percentage giving the Teason=/ 





Reason : Saint John $ Montreal g Vancouver 
% : fy) q : 
Variety 66 36 66 
Like lamb 62 80 De 
Digestibility and pu nliee 
dietetic value 28 50 8 


1/ Percentages for each city do not equal 100 as a number of housewives 


gave more than one (Teasone 


In Montreal, in particular, the digestibility and dietetic value 
of lamb was indicated as a reason why many families preferred this meat to 
other meats. Fifty per cent of the families who bought lamb in liontreal 
stated that they bought this kindof meat because of these qualitics or on 
a physician's recommendation. In Saint Jolin 28 per cent, and in Vaicouver 8 
per cent gave similar reasons for >uying lamb. . 


inspection Before Buying.- About 75 per cent of the households in Saint 
John, about 79 per cent in Montreal and 90 per cent in Vancouver reported 
that lamb was inspected before purchasing (table 20), In Saint John the 
percentage of purchasers seeing the lamb before buying it increased from 
about 56 to 92 as per capita income decreased. In Montreal also, a smaller 
percentage of the high than of the medium and low income families saw the 
lamb before purchases were made, From 88 to 100 per cent of the households 
in the different income groups in Vancouver reported inspection prior to the 
purchase of lamb, 


Table 20.— Percentage of Purchasers Seeing the Lamb Before it was Bought 
According to Per Capita Income, Saint John, Montreal and Vancouver, 
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Purchase. of New Zealand Lamb.- Housewives in Vancouver were asked if they 
bought New Zealand lamb. Replies to this question were reccived from about 
80 per cent of those interviewed, Many of those. questioned did not know 
whether or not New Zealand lamb was bought and only 2 per cent answered the 
question in the affirmative. 


Why More Lamb is Not Purchased.- "Why do you not buy more lamb?" This was 
the final ‘question sn asked the city consumers about lamb in this study, The 
answers received from housewives were quite different in the three cities, 
About one-half of them in all of the cities. stated that the cost or price 
of lamb prevented them from buying more (tables 21, 22, °25). People on 
low incomes gave ae reason more frequently than tnowe with medium or 
high incones. 7 


16, 


Table 21.- Percentages of the Purchasers in Bach Per Capita Income Group Not 
Buying More Lamb for Various Reasons, Saint John, 1936. 
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1/ Stating reasons for not & buying “more lanib. 
2/ Because of fatness or other qualities. 


Twenty per cent of the housewives in Saint John, 50 per cent in 
Montreal and 26 per cent in Vancouver said they did not buy more lamb because 
they did not like it as a food. . Interesting studies were made recently in 
the United States which’ indicated that when lanb is properly cooked practically 
everybody likes it. These studies showed that the commonly accepted idea 
that many persons dislike lamb is due cither to improper cooking or just © 
"an inherited dislike" which is largely imaginary.1/ As only 40 per cent of 
the households interviewed in Montreal used lamb it would seem that the 
large proportion in Montreal (50 per cent) stating that they disliked lamb 
may be explained in part by the fact that many had never tasted lamb or do not 
know how to cook it properly. 


Table 22.— Percentages of the Purchase rsl/ in Bach Per Capita Income Group 
Not Buying More Lanb for Various Reasons, Montreal, 19356. 
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T/ Stating reasons for not buying more lamb. 
2/ Pecause of fatness or other qualities. 

&/ Not more than 0,5 per cent, 

ate National Wool Growers, Vol, XxkI, No. 1, January 1941, P. 168, 
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FIGURE 3. 


- REASONS FOR BUYING LAMB, SAINT JOHN, MONTREAL 


AND VANCOUVER, 1936. 
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The proportion of the housewives who said they did not buy more 
lamb because they could not obtain good quality lamb amounted to 10 per 
cent in Saint John, 41 per cent in Montreal, and 16 per cent in Vancouver. 
Producers and distributors of lamb to city consumers, and particularly those 
who supply Montreal consumers, must recognize that the quality of lamb is a 
very important factor in determining the amount of lamb that can be sold, 
When 40 per cent of the consumers interviewed in Montreal comrpis,ined about 
the quality of the lamb, there must have been some foundation for such a 
statement. 


Table 235= Percentages of the eurnieeew. in Each Fer Capita Income Group Not 
Buying More Lamb for Various Reasons, Vancouver, 1936 
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1/ Stating “reasons for not buying more “Jam 
2/ Because of fatness or other qualities, 
&/ Not more than 0.5 per cent. 


In Saint John about 15 per cent or the medium and high income consumers 
stated that they did not buy more lamb because in the winter only cold storage 
lamb or mutton was available. If cold storage lamb is as good as RS lamb, 
consumers in Saint John could be so informed, 


In Montreal close to 30 per cent of the housewives admitted that the 
reason they did not buy more lamb was because they knew. Little or nothing about 
the cuts and how to cook them. In Saint John more than 10 per cent gave the 
same reason, As most people dislike admitting their ignorance on any subject, 
particularly if it is a subject on which they should be informed, it ts likely 
that these figures are conservative,- Therefore, further education of consumers 
about lamb cuts and how to cook lamb so that it will be an attractive and 
appetizing meat to serve on consumers! tables should result in an increased 
demand for this kind of food, 


SUMMARY 
le The average per capita consumption of lamb in cities varies considerably. 
In thisstudy representative Saint John households used 17 pounds per person, 
Montreal households 8 pounds and Vancouver households 14 pounds, 


2. There was very close relationship between household income and purchases of 
lamb. In all three cities the families on relief and with per capita incomes 
(household income divided by number in the family) cf less than $300 a year 
used about 10 pounds or less per person per year while families with per capita 
incomes of $900 or more used about 30 pounds per yearn If sheep producers 

wish to increase the consumption of samo in Canada they wiil have to educate 
the medium and low income families to buy more of this kind of meat. [In 
periods of full employment and rising wage ievels demand for lamb should be 
greater than when the opposite conditions prevail, 


Be On the average, city people, as represented by these’ in the three cities 

. mentioned, used about the same amount of veal and pork as they did of lamb but 
only about one~quarter as much lamb as they did of beef. Consumption of lamb, 
bacon, ham and poultry appeared to be related to income, but income was not so 
important in determining the amount of beef, veal, pork and sausages used, 


4. Although Montreal consumers used less lamb they used more total meat than 
consumers in Saint John and Vancouver. The total annual per capita consumption 
of all meat was as follows; Montreal, 144 pounds; Gaint John, 126 pounds; 
Vancouver, 110 pounds. Households in the latter two cities used more fish. 


5. Apart from income the occupation of the chief wage earner had apparently 
little effect upon the quantity of lamb purchased, 


6. The nationality of the head of the household had some effect on lamb 
consumption, French Canadians used considerabiy less lamb than Canadians of 
English descent. 


7, City consumers require about the same quantity of lamb in all -casons of 
the yeare 


8, Only 40 per cent of the families in Montreal purchased any lamb, while in 
Saint John and Vancouver the percentages purshasing lamb were 81 and 69, As. the 
quantity of lamb used by families who purchased lam> was about the same in all 
three cities, the low consumption of lamb in Montreal was almost entirely due 

to the small proportion of families using its 


9. Families in both Saint John and Montreal purchased mors chops and roasts 
than they did of stewing lamb, Butchers suggest that they could psy higher 
prices to lamb producers for lamb carcasses if consumers were aware of the food 
value of lamb fronts and stewing pisces, | a 


10. Fifty-five per cent of the families in Saint John wanted roasts of from four 
to six pounds in weight, while in Montreal, two-thirds of the families wanted 
roasts of this size, In Saint John about 62 per cent of the families bought 

one to two pounds of chops at one time and about 90 per cent bought from one 

to three pounds, Only five per cent bought more than three pounds at one time. 
In Montreal 65 per cent of the families bought one to three pounds of chops at 
one time, but 355 per cent bought more than three pounds at one time. The size 
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FIGURE 4. - PERCENTAGES OF THE PERSONS NOT BUYING MORE LAMB FOR CERTAIN 
REASONS, IN SAINT JOHN, MONTREAL AND VANCOUVER, 1936. 
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of the Montreal families was larger than the Saint John families. It would 
appear that heavier lambs can be sold more readily in Montreal than in Saint 
John, 


11, Only a small proportion of city housewives have a knowledge of the different 
cuts of lamb, In Montreal 21 per cent of the housewives said they could not 
recognize any cuts of lamb, 


12. The three principal reasons given by housewives for purchasing lamb in 
preference to other meats were: for variety, because they likec the taste of 
lamb, and because they believed lamb to be a healthful meats; 


13, A number of reasons were given by consumers for not buying mo:: lamb. About 
one~half of the consumers in the three cities said the cost or price of lamb 
prevented them from buying more. Twenty per cent of the households in Saint 
John, 50 per cent in Montreal and 26 per cent in Vancouver said they did not 

like lamb as 4 meat, Recent studies in the United States indicate that when 

lamb is properly cooked a very small percentage of the people dislike it and that 
the commonly accepted idea that many persons dislike lamb is due either to 
improper cooking or an imagined dislike, In the case oi' many persons the supposed 
dislike is because they have never tasted well-cooked lamb, About 40 per cent 

of the families in Montreal said they did not buy more lamb because they could 
not obtain lamb of good quaxity. Consumers in Saint John said they bought less 
lamb in winter because only cold storage lamb or mutton was available, 


14, In Montreal close to ZO per cent of tne housewives admitted that the reason 
they did not buy more lamb was because they knew so little about the cuts and 
how to cook them, In Saint John more than 10 per cent gave the same reason. 

As most people dislike admitting their ignorance on any subject, particularly 

it if is a subject on which they should be informed it is likely that these 
figures are conservative, Therefore, educating consumers about lamb cuts and 
how to cook lamb so that it will be an attractive and appetizing meat, should 
result in an increased demand for this kind of food, 
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